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Introduction 

 

Conducting a focus group is a qualitative research method for collecting information through 

group discussions. Focus groups must balance the goals of those conducting them with the 

participants’ interests.1 Those executing the focus groups pick the focus and guide the 

conversation, but the group generates the data through its discussion. Organizations can use 

focus groups to answer questions of interest to guide and improve their operations or work. 

Focus group information can gather feedback on, and offer a nuanced understanding of, almost 

any topic—from social issues to consumer products. Information that is gleaned can help 

improve efficiency and effectiveness by guiding agency or program policies and operations.  

 

Some may choose focus groups over other research methods (e.g., surveys, interviews) because 

they emphasize group dynamics, which can give participants a feeling cohesion and safety in 

sharing their views.2 The social nature of focus groups creates an environment for gathering 

insights on problems and solutions with opportunities for spontaneous and unexpected responses 

from participants.3 Using open-ended questions results in more detailed and nuanced responses.4 

In addition, focus groups can be economical and efficient as they allow researchers to gather 

information from a larger number of participants at once.5  

 

Figure 1 illustrates common myths in comparison to the reality of focus groups.6 Ultimately, 

focus groups can be an effective way for any group to learn about a topic, but they do require 

planning and time. 

 

Figure 1 

Focus Groups: Myths vs. Reality 

 

 
Note. Adapted from Morgan, D. L. (1997). Focus group guidebook. SAGE Publications. 

 

  

Myths

Focus groups:

•Require special facilities.

•Are not suitable for sensitive 
topics.

•Require professional 
moderators.

•Must be validated by other 
methods.

•Must consist of strangers.

•Always low cost and quick.

•Produce conformity.

Reality

Focus groups:

•Can be held in any private room, in a 
comfortable setting.

•Use moderators who know the focus 
group population and more familiar 
with their issues.

•Can yield rich information.

•May be hard to avoid having persons 
who do not know each other.

•Require planning and time 
investment.

•Can uncover variety of opinions, 
feelings, and ideas.
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Before a focus group is held, the following should be done in preparation: 

• Assign roles of those running the focus group.  

• Select and recruit participants.  

• Determine logistics (e.g.. scheduling. location. materials).  

• Develop questions to ask the group.  

• Arrange for recording and collecting field notes. 

• Plan information collection and results sharing.7 

 

Roles in Conducting Focus Groups 

 

The term research team is used broadly in this article, as those who conduct focus groups do not 

need to be academics or professional researchers. The team may include a moderator, an 

assistant moderator or note taker, relevant organization staff, and vested community members. 

To begin planning, the team should discuss the following questions: 

• Why is the focus group being conducted? 

• What is the problem to address and purpose? 

• What types of information are important? 

• Who wants the information? 

• How will the information be used? 8 

The team should come to an agreement on the purpose of the focus group and how the results 

will be used. They also should identify potential barriers to executing a successful focus group 

and how to overcome those barriers. 

 

Moderator Role  

 

The role of the moderator (sometimes referred to as the facilitator) is to guide the discussion of 

the focus group. Moderators are important because they ask questions, engage participants, keep 

the group moving, and acknowledge responses.9 Good moderators listen without participating in 

the discussion, while readying for the next question and keeping the group on track.10  

 

Selecting a Moderator. When choosing a moderator, the research team should consider 

gender, language, race, age, socioeconomic characteristics, and technical knowledge of the 

individual.11 The moderator should be representative of focus group participant demographics to 

avoid any perceived power differential between moderator and participants.12  

 

Moderators should have strong facilitating skills including the ability to: 

• Build rapport so that participants feel comfortable. 

• Reflect on what has been discussed. 

• Probe or ask follow-up questions for clarity or further information. 

• Use silence as a way to let participants think and then share to fill the silence. 

• Check in to see how people are feeling and when it is time to move on.  

• Remain neutral in their spoken and body language, regardless of what is discussed that 

may be private, sensitive, or surprising.13  
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While leading and listening, a moderator should keep various questions in mind, including: 

• What else do I need to ask to understand?  

• Am I hearing everything I need to know to understand the problem and answer research 

questions? 

o Should I ask another question?  

• How much time do I have left?  

o Will I be able to cover everything?  

• What does all this mean anyway?  

o What am I learning about feelings, beliefs, behavior?  

o What ideas does this suggest about solving the problem? 14 

 

Moderators should engage participants and manage those who talk too much or too little. Tactics 

can be employed to engage participants, such as politely asking those who are talkative to give 

others a chance to speak. Another tactic is making eye contact or calling on those who have not 

spoken.15 In addition, moderators must always be aware of the time available and make efforts to 

keep the group on track.16 Figure 2 highlights qualities of a good moderator. 

 

Figure 2  

Qualities of a Good Moderator 

 

 
Note. Adapted from Pruitt, B. (2021). How to be a good facilitator: Top 10 qualities of the best 

facilitators. Rhythm Systems. https://www.rhythmsystems.com/blog/top-10-qualities-of-a-good-

planning-facilitator  

 

 

The moderator’s role is a juggling act that can be mentally exhausting. Therefore, it is 

recommended to keep focus groups between one to two hours. In addition, moderators should 

not moderate more than two focus groups in a day.17 

 

  

Unbiased Able to stimulate interaction without bias.

Safe Creates and maintains a safe environment.

Listens Practices good listening habits.

Structured Provides structure for group discussions.

Fearless Questions participants to explain their thinking.

Proactive Is not reactive in groups and plans ahead.

Flexible Is not too rigid to allow the flow of conversations.

Connects Can relate to participants in the group.

Timely Will hold the group accountable to the clock.

Social Has high level of social intelligence.

https://www.rhythmsystems.com/blog/top-10-qualities-of-a-good-planning-facilitator
https://www.rhythmsystems.com/blog/top-10-qualities-of-a-good-planning-facilitator
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Facilitating Techniques. Moderators may use a variety of facilitating techniques and 

activities. These techniques can be used when leading any group discussion, not just focus 

groups. Facilitating techniques may include: 

• Nominal: Ask all participants to provide a response, selecting individuals as needed. 

• Laddering: Ask follow-up questions of individuals to dig deeper. 

• Probe: Pose follow-up questions based on participant responses.  

• Vote: Ask participants to vote on something of importance.  

• Survey: Ask for more information from participants and allow each person a chance to 

answer.  

• Index cards: Allow each participant to jot down how they feel about something.18 

 

Assistant Moderator Role 

 

The assistant moderator’s main responsibility is to take notes (also referred to as “note taker”). 

Assistant moderators also may help prepare the focus group rooms by setting up audio recorders, 

preparing refreshments, and arranging chairs. They welcome participants as they arrive and 

manage participants who arrive late. Finally, they participate in a focus group debrief with the 

moderator to share and compare thoughts after the session.19 

 

Note-taking. Clear, detailed notes are important to supplement audio recordings for data 

analysis.20 The assistant moderator may choose to use an observation protocol to take notes 

(Figure 3).21 Field observations should include descriptive and reflective notes.22  

• Descriptive notes answer the what, who, when, and how questions, including who said 

what, pertinent quotes, and key points.23  

• Reflective notes capture the note taker’s thoughts, ideas, questions, and inferences.24 For 

example, notes on participation levels and non-verbal activity, such as body language and 

eye contact between participants.25 

 

The assistant moderator should record information about participants. To gather demographics, 

the assistant moderator can collect information through brief surveys as they enter the room or 

from their own observations.  
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Figure 3 

Field Observation Protocol Example 

 

Date: 

 

Start Time: 

Location: 

 

End Time: 

Person taking notes: 

 

Moderator: 

 

Participants: 

 

 

Documents/handouts: 

 

 

Notes: 

Descriptive notes: Description of participants, activities, interactions, discussion, events 

 

Reflective notes: Questions to self, observations of nonverbal behavior, 

interpretations/inferences 

 

 

 

 

Note. Adapted from Johnson, L. R. (2016). Community-based qualitative research: Approaches 

for education and the social sciences. SAGE publications. 

https://doi.org/10.4135/9781071802809  

 

 

Community Role 

 

For some focus groups related to community issues or initiatives, community members can have 

an important role. Community members can assist with the following:  

• Recruiting participants and sharing results. 

• Developing questions including weighing in on wording choices. 

• Suggesting the location. 

• Serving as moderators with training and guidance.26  

 

Community members are often credible messengers and may be able to reach participants of 

interest that staff cannot.27 Such inclusion builds community capacity and fosters engagement in 

the research.28 One study that included training community members as focus group moderators 

found that community members brought more cultural sensitivity to groups and that participants 

had a better understanding of what the moderator was asking them. These settings also helped 

the research team obtain more in-depth answers.29  

https://doi.org/10.4135/9781071802809
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Focus Group Participants 

 

Focus groups should be limited to five to eight participants.30 Smaller groups allow each 

participant to share insights; large groups can be difficult to control. Researchers also should 

consider over-recruiting participants to adjust for potential no-shows.31 

 

Recruiting Participants 

 

When deciding on which participants to recruit and invite, the research team should consider 

those with insights on the topic, varying perspectives and demographics, and different roles.32 

The research team should be mindful of how they select people with different levels of expertise 

or power to ensure every participant will be comfortable sharing in the setting.33 For example, 

employees who are in a group with their supervisors may feel uneasy answering certain 

questions. However, the research team may seek some similarities in occupations, ages, or 

genders if it makes sense for the focus group, while being open to differences to obtain all 

viewpoints.34 For example, if the focus group specifically wants to hear from women police 

officers. 

 

There may be barriers to recruiting participants for focus groups such as limited time, mistrust, 

personal illness.35 One way to improve recruitment is for the research team to collaborate with 

community members and make social contact.36 The research team can ask screening questions 

to see if individuals meet their criteria, for example, persons living in a certain community or 

who used a certain program in the past six months.37 However, researchers want to avoid 

selection bias or the selective recruitment of certain types of participants, such as those who 

would view a program favorably. Selection bias can reduce representativeness of participants 

and the generalizability of focus group findings.38 Therefore, the research team may choose to 

not select only those very vocal and engaged in the focus group topics.39 One option is for the 

team to randomly select from a pool of potential participants.40 Another way to improve 

retention is to offer reasonable incentives, such as cash or gift cards to stores, which serve to 

reimburse and thank them for their contribution to the research. 41 

 

Retaining Participants 

 

Once recruited, the research team wants to make sure participants actually show up to the focus 

group. To encourage retention, the research team can start by sending personal invitations to 

participants one month in advance of the focus group.42 An invitation through a phone call or 

email that is personalized, warm, and sincere tends to be more effective than a form letter.43 The 

invitation must explain the benefit of the focus group and how the information will be used.44 

The day before the focus group, reminder phone calls, emails, and texts should be sent out to 

participants.45 Again, reasonable incentives, such as gift cards, can help with retention.  
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Planning a Focus Group 

 

Venue 

 

The focus group should be scheduled at a time and located in a space that is convenient for 

participants.46 In-person focus groups should take place in a comfortable, private, and safe 

environment with access to parking, transportation, and childcare, if needed.47 To assist with 

childcare, the research team may provide coloring books, crayons, or toys for young children to 

stay occupied during the focus group.48  

 

Virtual focus group technology may have benefits such as:  

• Allow participants to participate without the inconvenience of traveling to one location.  

• Tend to produce viewpoints of all participants, rather than the most verbal participants as 

in in-person groups.49  

• Allow for ease in recording and create transcripts.50  

 

If holding a virtual focus group, the moderator should limit noise and other distractions and 

conduct the meeting from a well-lit room.51 A potential downside to virtual focus groups, is that 

research has found participants are more silent, do not give as detailed answers, and show more 

agreement with others than in-person groups.52 The moderator may need to ask participants to 

elaborate on their responses, as well as manage participants to allow for turns in speaking to 

capture each person’s contributions.53 Most virtual platforms allow the use of features such as 

the chat box and polls that can aid in capturing additional information.54  

 

Materials 

 

The assistant moderator will need an audio recorder and a pen and paper for note-taking during 

the focus group.55 Additional materials needed may include a flip chart, post-it notes, index 

cards, surveys, and name tags/tents.56 The moderator and assistant moderator should test audio 

recorders and any other required technology prior to the participants’ arrival.57 The research team 

should also set up refreshments and bring other incentives, such as gift cards. 

 

Moderator Script 

 

The moderator should prepare a script to guide the start of the focus group.58 The script should 

include:  

• A welcome to the focus group and introduction to moderator and assistant moderator. 

• Brief introduction to participants, such as first names. 

• The purpose of the focus group and how information collected will be used.  

• An explanation of the agenda and duration of the focus group.  

• Notification that the meeting is being recorded.  

• The importance of participation throughout the discussion.  

• A reminder to silence and put away cell phones.  

• Information on refreshments, if applicable, and restroom locations.59   
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Focus Group Questions 

 

Developing Questions 

 

Focus group questions should be asked in a relaxed and conversational way.60 Word choice is 

important for clarity and understanding.61 In addition, questions should be sequential from 

general to specific and flow efficiently from one to another.62 The research team may test their 

questions and request feedback prior to asking them in the focus group.63  

 

Question Types 

 

Questions types may vary and include the following:64  

• Opening questions. These questions answered by everyone to help them feel 

comfortable speaking.65 Questions should not reveal status or power.66 For example, 

“Tell us your first name and one thing you like doing.”67  

• Introductory questions. Introductory questions are used to get the participants thinking 

about their connection to the topic.68 For example, “When did you first encounter the 

agency?”  

• Transitional questions. Transitional questions encourage participants to get into more 

depth on the topic.69  

• Key questions. These are used to drive the study.70 Moderators typically ask between 

two and five key questions per focus group ranging from general to specific.71  

• Ending questions. Ending questions help summarize the discussion, such as “So, I have 

heard…” or “Have we missed anything?”72  

 

Data Analysis 

 

Focus groups may reveal data in the forms of audio-recordings, transcripts, and field notes. The 

creation of written transcripts from recordings can be very time consuming and costly, but 

captures details of everything said during the focus group needed to complete a thorough 

analysis. Due to the qualitative nature of focus group data, researchers will organize the 

information gathered into themes or topics that emerged.73 In addition, direct quotes from 

participants can illustrate findings.74 Focus group findings can inform recommendations to 

improve policy or practice.75 A summary of the findings can be written in a report or presented to 

stakeholders.  

 

The research team should decide how they will share and disseminate the information (e.g., 

presentations, brief summary of the report, social media posts).76 A final product should share 

background on the focus group’s purpose and procedure, findings by themes or questions, and 

recommendations.77 It may also include an introduction, a description of methods, and a 

conclusion. The final document should be shared with relevant stakeholders in order to view 

relevant focus group findings and recommendations.  
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Conclusion 

 

A focus group is a qualitative research method to collect rich and nuanced information via group 

discussions. Although not without limitations, focus groups can effectively gather multiple 

viewpoints on a topic. Research teams holding focus groups should consider roles, participant 

recruitment, and logistics (e.g., scheduling, length, location) when planning a successful focus 

group. The role of moderator is a critical one as the person must leads discussions and engage 

participants. Focus group questions should be chosen carefully for clarity and comprehension 

and flow smoothly from one to the next. With some effort and planning, focus groups can 

provide valuable qualitative data to help guide and improve policies, programs, and practices.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1 Morgan, D. L. (2018). Basic and advanced focus groups. SAGE Publications. 
2 Onwuegbuzie, A. J., Dickinson, W. B., Leech, N. L., & Zoran, A. G. (2009). A qualitative framework 

for collecting and analyzing data in focus group research. International journal of qualitative methods, 

8(3), 1-21. https://doi.org/10.1177/160940690900800301 
3 Onwuegbuzie, A. J., Dickinson, W. B., Leech, N. L., & Zoran, A. G. (2009). A qualitative framework 

for collecting and analyzing data in focus group research. International journal of qualitative methods, 

8(3), 1-21. https://doi.org/10.1177/160940690900800301 
4 Laenen, F.V. (2015). Not just another focus group: making the case for the nominal group technique in 

criminology. Crime Science, 4:5. https://doi.org/10.1186/s40163-014-0016-z 
5 Onwuegbuzie, A. J., Dickinson, W. B., Leech, N. L., & Zoran, A. G. (2009). A qualitative framework 

for collecting and analyzing data in focus group research. International journal of qualitative methods, 

8(3), 1-21. https://doi.org/10.1177/160940690900800301 
6 Morgan, D. L. (1997). Focus group guidebook. SAGE Publications. 
7 Krueger, R. A. (1994). Focus groups: A practical guide for applied research (2nd ed.). SAGE 

publications. 
8 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
9 Onwuegbuzie, A. J., Dickinson, W. B., Leech, N. L., & Zoran, A. G. (2009). A qualitative framework 

for collecting and analyzing data in focus group research. International journal of qualitative methods, 

8(3), 1-21. https://doi.org/10.1177/160940690900800301 
10 Krueger, R. A. (1994). Focus groups: A practical guide for applied research (2nd ed.). SAGE 

publications. 

 

FUNDING ACKNOWLEDGMENT 

This project was supported by Grant # 2018-DJ-BX-0761, awarded to the Illinois Criminal 

Justice Information Authority by the U.S. Department of Justice Office of Justice Programs’ 

Bureau of Justice Assistance. The opinions, findings, and conclusions or recommendations 

expressed in this publication are those of the author(s) and do not necessarily reflect the 

views of the Department of Justice or grant-making component, or the Illinois Criminal 

Justice Information Authority. 

 

SUGGESTED CITATION 

Reichert, J., Gilbreath, J., & Kerz, M. (2021). A guide to conducting focus groups. Illinois 

Criminal Justice Information Authority. 

 

https://doi.org/10.1177%2F160940690900800301
https://doi.org/10.1177%2F160940690900800301
https://doi.org/10.1186/s40163-014-0016-z
https://doi.org/10.1177%2F160940690900800301
https://doi.org/10.1177%2F160940690900800301


10 

 

 
11 MWC (2003). Focus group guidelines in fender-based violence tools manual. 

https://www.mewc.org/images/stories/documents/RHRC_Gender-

basedViolenceToolsManual.pt6_2003.pdf  
12 Health and Safety Executive. (2009). How to organise and run focus groups. 

https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf 
13 Krueger, R.A., & Casey, M.A. (2001). Designing and conducting focus group interviews in social 

analysis selected tools and techniques. Social Development Family of the World Bank, Paper Number 36. 

https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.607.4701&rep=rep1&type=pdf#page=10 
14 Krueger, R. A. (1994). Focus groups: A practical guide for applied research (2nd ed.). SAGE 

publications. 
15 Morrison-Beedy, D., Coˆ te´-Arsenault, D., Feinstein, N. F. (2001). Maximizing results with focus 

groups: Moderator and analysis issues. Applied Nursing Research, 14(1), 48–53. 

https://doi.org/10.1053/APNR.2001.21081 
16 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
17 Krueger, R. A. (1994). Focus groups: A practical guide for applied research (2nd ed.). SAGE 

publications. 
18 Krueger, R.A., & Casey, M.A. (2001). Designing and conducting focus group interviews in social 

analysis selected tools and techniques. Social Development Family of the World Bank, Paper Number 36. 

https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.607.4701&rep=rep1&type=pdf#page=10  
19 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf; Genkova, A. (2020). A guide to conducting field observations. Illinois Criminal Justice 

Information Authority. https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-

observations 
20 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
21 Johnson, L. R. (2016). Community-based qualitative research: Approaches for education and the social 

sciences. SAGE publications. https://doi.org/10.4135/9781071802809  
22 Genkova, A. (2020). A guide to conducting field observations. Illinois Criminal Justice Information 

Authority. https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations 
23 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
24 Genkova, A. (2020). A guide to conducting field observations. Illinois Criminal Justice Information 

Authority. https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations 
25 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
26 Amico, K. L., Wieland, M. L., Weis, J. A., Sullivan, S. M., Nigon, J. A., & Sia, I. G. (2011). Capacity 

building through focus group training in community-based participatory research. Education for 

Health, 24(3), 638. https://pubmed.ncbi.nlm.nih.gov/22267359/ 
27 Amico, K. L., Wieland, M. L., Weis, J. A., Sullivan, S. M., Nigon, J. A., & Sia, I. G. (2011). Capacity 

building through focus group training in community-based participatory research. Education for 

Health, 24(3), 638. https://pubmed.ncbi.nlm.nih.gov/22267359/ 
28 Amico, K. L., Wieland, M. L., Weis, J. A., Sullivan, S. M., Nigon, J. A., & Sia, I. G. (2011). Capacity 

building through focus group training in community-based participatory research. Education for 

Health, 24(3), 638. https://pubmed.ncbi.nlm.nih.gov/22267359/  

https://www.mewc.org/images/stories/documents/RHRC_Gender-basedViolenceToolsManual.pt6_2003.pdf
https://www.mewc.org/images/stories/documents/RHRC_Gender-basedViolenceToolsManual.pt6_2003.pdf
https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.607.4701&rep=rep1&type=pdf#page=10
https://doi.org/10.1053/APNR.2001.21081
https://doi.org/10.46743/2160-3715/2011.1057
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.607.4701&rep=rep1&type=pdf#page=10
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations
https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://doi.org/10.4135/9781071802809
https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://icjia.illinois.gov/researchhub/articles/a-guide-to-conducting-field-observations
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://pubmed.ncbi.nlm.nih.gov/22267359/
https://pubmed.ncbi.nlm.nih.gov/22267359/
https://pubmed.ncbi.nlm.nih.gov/22267359/


11 

 

 
29 Amico, K. L., Wieland, M. L., Weis, J. A., Sullivan, S. M., Nigon, J. A., & Sia, I. G. (2011). Capacity 

building through focus group training in community-based participatory research. Education for 

Health, 24(3), 638. https://pubmed.ncbi.nlm.nih.gov/22267359/ 
30 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
31 Schneider, S.J., Kerwin, J., Frechtling, J., Vivari, B.A. (2002). Characteristics of the discussion in 

online and face-to-face focus groups. Social Science Computer Review 20(1), 31-42. 

https://doi.org/10.1177/089443930202000104 
32 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
33 Health and Safety Executive. (2009). How to organise and run focus groups. 

https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf  
34 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
35 Friedman, D. B., Foster, C., Bergeron, C. D., Tanner, A., & Kim, S. H. (2015). A qualitative study of 

recruitment barriers, motivators, and community-based strategies for increasing clinical trials 

participation among rural and urban populations. American Journal of Health Promotion, 29(5), 332-338. 

https://doi.org/10.4278/ajhp.130514-QUAL-247; Dyas, J.V., Apekey, T., Tilling, M., & Siriwardena, A. 

N. (2009). Strategies for improving patient recruitment to focus groups in primary care: a case study 

reflective paper using an analytical framework. BMC Med Res Methodology, 9, 65. 

https://doi.org/10.1186/1471-2288-9-65  
36 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons.; Valdez, A., & Kaplan, C. D. (1998). Reducing selection bias in the use of focus 

groups to investigate hidden populations: The case of Mexican-American gang members from South 

Texas. Drugs & Society, 14(1-2), 209-224. https://doi.org/10.1300/J023v14n01_15  
37 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
38 Valdez, A., & Kaplan, C. D. (1998). Reducing selection bias in the use of focus groups to investigate 

hidden populations: The case of Mexican-American gang members from South Texas. Drugs & Society, 

14(1-2), 209-224. https://doi.org/10.1300/J023v14n01_15  
39 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
40 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
41 Liamputtong, P. (2022). Focus group methodology: Principle and practice. SAGE Publications. 
42 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
43 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
44 ACET (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf  
45 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
46 ACET (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
47 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 

https://pubmed.ncbi.nlm.nih.gov/22267359/
https://doi.org/10.1177%2F089443930202000104
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf
https://doi.org/10.4278/ajhp.130514-QUAL-247
https://doi.org/10.1186/1471-2288-9-65
https://doi.org/10.1300/J023v14n01_15
https://doi.org/10.1300/J023v14n01_15
https://doi.org/10.46743/2160-3715/2011.1057
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://doi.org/10.46743/2160-3715/2011.1057
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://doi.org/10.46743/2160-3715/2011.1057


12 

 

 
48 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
49 Schneider, S. J., Kerwin, J., Frechtling, J., & Vivari, B. A. (2002). Characteristics of the discussion in 

online and face-to-face focus groups. Social Science Computer Review 20(1), 31-42. 

https://doi.org/10.1177/089443930202000104 
50 Greenspan, S.B., Gordon, K.L., Whitcomb, S.A., & Lauterbach, A.A. (2021). Use of video 

conferencing to facilitate focus groups for qualitative data collection. American Journal of Qualitative 

Research, 5(1), 85-93. https://doi.org/10.29333/ajqr/10813 
51 Greenspan, S.B., Gordon, K.L., Whitcomb, S.A., & Lauterbach, A.A. (2021). Use of video 

conferencing to facilitate focus groups for qualitative data collection. American Journal of Qualitative 

Research, 5(1), 85-93. https://doi.org/10.29333/ajqr/10813 
52 Schneider, S. J., Kerwin, J., Frechtling, J., & Vivari, B. A. (2002). Characteristics of the discussion in 

online and face-to-face focus groups. Social Science Computer Review 20(1), 31-42. 

https://doi.org/10.1177/089443930202000104 
53 Sweet, C. (2001). Designing and conducting virtual focus groups. Qualitative Market Research, 4(3), 

130. http://dx.doi.org.ezproxy.depaul.edu/10.1108/13522750110393035 
54 Sweet, C. (2001). Designing and conducting virtual focus groups. Qualitative Market Research, 4(3), 

130. http://dx.doi.org.ezproxy.depaul.edu/10.1108/13522750110393035 
55 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
56 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
57 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
58 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057 
59 ACET, Inc. (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
60 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
61 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
62 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
63 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
64 ACET (2011). The art of facilitating focus groups. National Consortium of Interpreter Education 

Centers. www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-

20112.pdf 
65 Morrison-Beedy, D., Coˆ te´-Arsenault, D., & Feinstein, N.F. (2001). Maximizing results with focus 

groups: Moderator and analysis issues. Applied Nursing Research, 14(1), 48–53. 

https://doi.org/10.1053/APNR.2001.21081 
66 Health and Safety Executive. (2009). How to organise and run focus groups. 

https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf 
67 Morrison-Beedy, D., Coˆ te´-Arsenault, D., & Feinstein, N.F. (2001). Maximizing results with focus 

groups: Moderator and analysis issues. Applied Nursing Research, 14(1), 48–53. 

https://doi.org/10.1053/APNR.2001.21081 

https://doi.org/10.1177%2F089443930202000104
https://doi.org/10.29333/ajqr/10813
https://doi.org/10.29333/ajqr/10813
https://doi.org/10.1177%2F089443930202000104
https://doi.org/10.46743/2160-3715/2011.1057
https://doi.org/10.46743/2160-3715/2011.1057
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://doi.org/10.46743/2160-3715/2011.1057
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
http://www.interpretereducation.org/wp-content/uploads/2015/02/NCIEC_focus_group_manual_07-20112.pdf
https://doi.org/10.1053/APNR.2001.21081
https://www.hse.gov.uk/stress/assets/docs/focusgroups.pdf
https://doi.org/10.1053/APNR.2001.21081


13 

 

 
68 Morrison-Beedy, D., Coˆ te´-Arsenault, D., % Feinstein, N.F. (2001). Maximizing results with focus 

groups: Moderator and analysis issues. Applied Nursing Research, 14(1), 48–53. 

https://doi.org/10.1053/APNR.2001.21081 
69 Morrison-Beedy, D., Coˆ te´-Arsenault, D., & Feinstein, N.F. (2001). Maximizing results with focus 

groups: Moderator and analysis issues. Applied Nursing Research, 14(1), 48–53. 

https://doi.org/10.1053/APNR.2001.21081 
70 Newcomer, K. E., Hatry, H. P., & Wholey, J. S. (2015). Handbook of practical program evaluation. 

John Wiley & Sons. 
71 Del Rio-Roberts, M. (2011). How I learned to conduct focus groups. The Qualitative Report, 16(1), 

312-315. https://doi.org/10.46743/2160-3715/2011.1057; Morrison-Beedy, D., Côté-Arsenault, D., & 

Feinstein, N. F. (2001). Maximizing results with focus groups: Moderator and analysis issues. Applied 

Nursing Research, 14(1), 48–53. https://doi.org/10.1053/APNR.2001.21081 
72 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
73 Morgan, D. L. (1997). Focus group guidebook. SAGE Publications. 
74 Eldh, A. C., Årestedt, L., & Berterö, C. (2020). Quotations in qualitative studies: reflections on 

constituents, custom, and purpose. International Journal of Qualitative Methods, 19. 

https://doi.org/10.1177/1609406920969268  
75 Morgan, D. L. (1997). Focus group guidebook. SAGE Publications. 
76 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 
77 Kreuger, R. A., & Casey, M. A. (2015). Focus group interviewing research methods. University of 

Minnesota. 

https://doi.org/10.1053/APNR.2001.21081
https://doi.org/10.1053/APNR.2001.21081
https://doi.org/10.46743/2160-3715/2011.1057
https://doi.org/10.1053/APNR.2001.21081
https://doi.org/10.1177%2F1609406920969268

	Focus groups PDF page 1
	A Guide to Conducting Focus Groups PDF

